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Introductory letter

For a brief moment in 2020, the world witnessed the near halt
of travel. Hotels stood empty, and airports fell silent, placing a
huge strain on those working in the industry, their families and
the global economy. The pandemic highlighted Travel & Tourism
as not only a critical source of employment but also as an engine
for upward mobility, a force for peace and a driver of progress
worldwide.

The world is getting back to travel, and the growth opportunities
are enormous. Travel and Tourism is a major contributor to the
global economy, with the industry on pace to expand $15 trillion
of the global GDP by 2034.

The Kingdom of Saudi Arabia has played a large part in driving the
growth of tourism, both on a global level in my role as Chair of
UN Tourism’s Executive Council and domestically. Like the global
trends highlighted in the report, we have invested in particular in
the three key areas identified in this report; youth employment,
female employment and high wage jobs. A fundamental pillar
of Vision 2030, tourism plays an increasingly important role for
Saudi Arabia and its people. Just five years after the launch of
our first-ever international tourist visa, we celebrated our 100
millionth traveler, a key goal of Vision 2030 achieved seven years
ahead of schedule. This remarkable feat was achieved through
careful investment in infrastructure, destinations, heritage sites,
and the protection of our natural wonders. But above all, it was
made possible by investing in people.

This year alone, the Kingdom spent almost $100 million to help
Saudi citizens develop tourism-specific skills and provided more
than 300k training opportunities for tourism related jobs. Some
have trained as local tour guides, acquiring deep knowledge of
our nation’s rich history and landscapes. Others are becoming
entrepreneurs, focusing on creativity, leadership and digital skills.

Another major issue facing the industry and humanity is
sustainability — which is at the heart of Vision 2030 and the
Kingdom’s tourism strategy. Initiatives such as the Saudi Green
Initiative focus on reducing carbon emissions, promoting
renewable energy and enhancing biodiversity. This not only helps
to protect our planet, but also the livelihoods of the growing
number of people employed in the tourism sector.

In 2023, Saudi Arabia recorded the fourth largest capital
investment in Travel & Tourism, growing at a faster pace than the
Middle East average. The Kingdom was also among the fastest
countries to recover from the pandemic, with Travel & Tourism’s
2023 GDP contribution up 29.1% compared to pre-pandemic
levels and against the global average of - 4.1%. These investments
are not just leading to economic growth but also serving as a
catalyst for social progress. Saudi Arabia is on the pathway to
creating one million new jobs in the tourism sector by 2030,
with opportunities reaching women, young people and minority
groups.

The World Travel & Tourism Council should be commended for its
global leadership and tireless efforts to reenergize and spearhead
the uptick in the global tourism industry in the aftermath of the
COVID-19 pandemic. We are proud to partner with them.

This report by the World Travel & Tourism Council is both timely
and important. The data it provides, together with many global
examples of creative approaches being taken, demonstrate the
power of Travel & Tourism to not only strengthen economies, but
to truly transform lives. We can all play our part in realizing this.

—

H.E. Ahmed Al-Khateeb
Minister of Tourism,
Kingdom of Saudi Arabia
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Foreword

There are few better routes out of a tough start in life than
a good job. Work can be an escape from poverty, crime,
hunger and social isolation. Every government wants to
give their citizens the best possible chance to earn a living
and contribute to a strong national economy. It is a critical
part of inclusive growth, underpinning the UN Sustainable
Development Goals.

Yet even today, we know that job opportunities are not spread
evenly within the workforce. Too many struggle to access
education, high wages and fair terms of employment. Some
candidates face outright discrimination based on age or gender.
Others live remotely and are cut off from towns and cities where
work is concentrated. And even where jobs are easy to come by,
too many are poorly paid, with tough working conditions, long
hours and few chances to progress.

This is why workforce data is so critical. The Travel & Tourism
sector is uniquely positioned to drive change; in 2023 it made
up 9.1% of the global economy and supported 1in 10 jobs. Many
of these are relatively well-paid, secure roles with abundant
opportunities to progress and build a career, particularly in
emerging and developing economies. Jobs in travel also come
with a chance to see the world, to learn languages, to experience
other cultures and to work with wildlife and nature.

But without data, it’s impossible to get an accurate picture of our
sector’s social footprint. This report is designed to fill the gap.
It pays particular attention to the participation of women and
young people in the workforce. We know that tourism employs
a higher share of young people than other sectors, especially
in hospitality. These might be summer jobs — as tour guides,
restaurant workers or hotel staff — with the benefit of a low bar
to entry and lots of flexibility. These roles can also be a critical
first step on the career ladder, offering opportunities for those
who otherwise struggle to access formal qualifications.

Less well-understood is the gender balance of Travel & Tourism.
In 2022, the sector directly employed around 42 million women
around the globe — just under 40% of the workforce, which is
roughly the same gender split as the overall economy. Women
remain underrepresented in developing economies and senior
positions, although progress is steadily being made. And while
tourism is a critical employer worldwide, our research reveals
that it is a uniquely important source of income in places where
women have fewer choices to begin with.
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Wages are difficult to compare from one country to the next,
because differences in pay have to be considered relative to the
wider economy. Even so, it is good to see that Travel & Tourism
accounts for a significant share of high-wage jobs in low-income
countries, where secure employment is needed most. Travel
& Tourism remains a disproportionately important driver of
development. This does, however, bring to light a crucial gender
disparity, because women tend to be underrepresented in the
workforce of lower income economies. Development policies
should therefore go hand-in-hand with efforts to support
women’s employment and career progression, such as maternity
pay and affordable childcare.

Across every single data point in this report, one fact remains
constant: in times of economic crisis, underrepresented groups
and low-wage earners bear a disproportionate share of the
burden. When the pandemic struck in 2020, women, young people
and the least well paid were the first to be laid off. This inequality
is not just a moral problem, but an economic one too. To stay
competitive, businesses need to hire from the widest possible
pool of talent and governments must provide appropriate
incentives and support to ensure this does not happen again.
Countries grow faster and are more productive when they have a
strong workforce. And for governments, unemployment and job
insecurity go hand-in-hand with crime, higher welfare spending
and a lower tax base.

Public policies can help. This report contains examples of
initiatives that have helped countries to strengthen their
workforce and ease the impact of the COVID crisis on those
most affected. These include training colleges, microfinance
schemes, tax policies and reforms to make it easier for women to
access loans. The countries featured range from the Netherlands
to Kazakhstan, Paraguay and Rwanda. Above all, progress begins
with the right data: we hope this report helps companies,
governments and those working towards the SDGs to have the
benchmark they need to drive change.

At the World Travel & Tourism Council, we want our sector to
be a model to others. Employment is not only part of economic
progress, but shapes society too. A working labour market is one
in which nobody’s potential is wasted, and where women and
young people feel they have a stake in the future. We hope this
research can help to guide the way.

T .
/f7f{/(,(cz'_ I, ),,}/L,(.y.d_
Julia Simpson
President & CEO,

World Travel & Tourism Council
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Executive Summary

The Travel & Tourism sector has huge potential to generate
positive social impacts through its employment footprint,
particularly in the jobs it offers to under-represented groups.
Travel & Tourism is a major contributor to the global economy
and workforce, representing 9% of world GDP and 1 out of every
10 jobs in 2023. The sector’s employment impact contributes
to the United Nations’ Sustainable Development Goals (SDGs),
particularly in low- and middle-income countries by generating
high-wage jobs and supporting employment of minority groups.
This report assesses employment across 185 countries and
seven sectors contributing to Travel & Tourism across 2019-2022,
providing an overview of how COVID-19 affected employment
patterns across age, gender and wage levels. It shows that
women and youth were disproportionately affected by the
crisis, highlighting the needs to develop policies for resilient
employment across the sector that can protect vulnerable
groups moving forward. Key findings are summarised in Fig. 1.

Fig. 1. Key findings

Across the entire Travel
& Tourism sector, the
number of jobs the sector
supports is continuing to
recover towards the pre-
pandemic peak.

However, the share of Travel
& Tourism jobs classified
as high-wage has increased
since 2019 across all regions
and income groups.

While job losses were
experienced across the Travel
& Tourism sector during the
pandemic, young workers
and female workers were
disproportionately impacted
compared to other groups.

Travel & Tourism’s contribution
to youth and female
employment remains below
2019 levels and has recovered
more quickly in some regions
than others
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In 2022, the Travel & Tourism sector directly employed 16.1
million young people and 42 million women, and nearly 35
million direct Travel & Tourism jobs were categorised as
high-wage.

The Travel & Tourism sector has contributed towards a
higher share in youth employment and high-wage jobs,
and similar share of female employment, compared to
the rest of the economy worldwide, demonstrating its
potential as a key sector for sustainable and inclusive
socio-economic development.

However, the global pandemic jeopardised the social benefits
of Travel & Tourism and revealed the vulnerability of jobs to
external economic conditions, particularly the jobs held by
women and young people. While job losses were experienced
across the Travel & Tourism sector during the pandemic, young
and female workers were disproportionately impacted compared
to other groups. This is because young people and women are
more likely to work in sectors that were heavily hit by pandemic-
related restrictions such as hospitality, be on hourly or informal
contracts, or have other commitments outside of work.

Building the Travel & Tourism sector’s resilience to global
shocks is essential to securing positive social outcomes.
Employment policies, implemented either by national
governments or by Travel & Tourism service providers, can
provide security for vulnerable employees during hard times.
Countries with social safety nets, job protection schemes, or
vocational training programmes have seen employment of
young people and women recover more quickly after 2020.
Lower employment of young people and women is a systemic
issue and achieving change requires collaboration. The findings
highlight the need for policies to support training and education,
workforce entry, and employee retention.

With an enabling policy environment, Travel & Tourism
employment can support positive social outcomes beyond
its employment footprint. Measuring Travel & Tourism’s global
footprint can provide a broad understanding of the social impact
of Travel & Tourism and help reinforce progress across several
socio-economic dimensions.
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|. Travel & Tourism and society

CHAPTER SUMMARY

Travel & Tourism playsasignificantrolein the global economy,
contributing to 9.1% of world GDP and one out of every 10
jobs in the world in 2023*. It therefore has a large impact
on social outcomes through employment opportunities.
Measuring these impacts allows us to understand how
Travel & Tourism contributes across different countries
and cultures, assessing where impacts provide the greatest
economic outcomes. This report focuses on the social
impacts derived from direct Travel & Tourism employment.
The analysis covers 2019-2022, a period in which COVID-19
devastated the sector. It therefore provides insight into how
crises affect different demographics and wage categories in
Travel & Tourism employment.

Travel & Tourism supports sustainable development by
creating employment for young workers and female workers
and by offering high-wage jobs, especially in developing
countries. This report analyses the social impact of Travel &
Tourism for these groups and investigates the extent to which
the sector creates high-wage jobs across economies. Travel &
Tourism has a significant role to play in the achievement of the
United Nations Social Development Goals (SDGs) through this
employment activity (Box 1).

Box 1: The United Nations Sustainable
Development Goals

The United Nations’ Sustainable Development Goals
(SDGs) set out global priorities for increasing prosperity,
ending poverty, protecting the planet, and improving
lives'. The 17 goals span topics from inequality and hunger
to environmental protection. They were adopted by UN
member states in 2015, with the aim of achieving them by
2030. Progress has been made against many of the targets
but needs to accelerate for most of the Goals and in most
countries.

The Travel & Tourism sector supports several of the UN
SDGs through its economic contributions and employment
support. This report assesses the impact of Travel & Tourism
on four key SDGs.

GENDER
EQUALITY

DECENT WORK AND l REDUCED ‘l PARTNERSHIPS
ECONOMIC GROWTH INEQUALITIES FOR THE GOALS

i | 3| D

* This includes direct and indirect employment impacts.
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1.1 Why is it important to measure social impacts?

Tracking Travel & Tourism’s social impacts provides a holistic
picture of its role in countries’ economic, social, and cultural
landscapes. Moreover, it allows us to evaluate how Travel &
Tourism’s impact differs across countries and cultures. For
example, relatively well-paid, stable, and traditional economy
jobs offered by Travel & Tourism are particularly impactful in
countries where average incomes are very low or insecure, and
workforce participation of women is below average. Similarly, the
extent of decent and stable job opportunities for young people
can strongly influence a country’s likely future path for human
capital development, and long-term economic growth.

1.2 What social impacts are measured?

This report focuses on employment impacts of Travel &
Tourism for different groups of people. Travel & Tourism’s
employment impact includes direct, indirect, and induced jobs
supported by the sector, as summarised in Fig. 2. However, this
report focuses on direct Travel & Tourism employment, as this
is the channel for which the sector has the most control over
its social impact.

Fig. 2. Channels of employment impact

The workforce directly
employed in the Travel
& Tourism sector.

The workforce
supported by Travel &
Tourism’s value chain.

The rest of the report will be structured as follows:

 Section 2 briefly reviews Travel & Tourism’s economic
context, covering pandemic-related impacts and
recovery.

e Section 3 discusses the Travel & Tourism sector’s
contribution to youth employment.

e Section 4 considers the Travel & Tourism sector’s
contribution to female employment.

» Section 5 introduces ‘high-wage’ jobs and the Travel &
Tourism sector’s contribution to high-wage job creation.

» Section 6 summarises the sector’s progress towards
social development and concludes.

= Main focus
to assess social impact

The workforce supported
by the wages spent by those
directly employed in Travel
& Tourism and employed
along the value chain.
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/. Travel & Tourism’s pandemic recovery

CHAPTER SUMMARY

The Travel & Tourism sector was heavily affected by the
COVID-19 pandemic. However, this impact differed across
the industries that make up the sector. The employment
profiles of these constituent industries meant that
pandemic impacts varied across social groups. Notably, the
hospitality, accommodation, and food industries, which
employed many young people and women, had the highest
job losses.

The Travel & Tourism sector was more heavily affected by
the pandemic than the economy overall (Fig. 3). In 2020, the
sector’s contribution to GDP fell by almost 50%, while the overall
economy declined by less than 4% annually. This report studies
the 2019-2022 period. The strongest effects were felt in 2020-2021
due to widespread lockdowns, with recovery beginning in 2021-
2022 in most regions. Travel & Tourism employment remained
8% below 2019 levels in 2022, while economy-wide employment
has remained relatively constant over the period. Despite this,
the sector still accounted for a substantial portion of overall
employment in 2022 (9.0%, compared to 10.3% in 2019).

2.1 Sectoral difference in pandemic recovery

Different sectors of the economy experienced different patterns
of pandemic impact and recovery. Travel & Tourism experienced
a slower recovery and a larger drop in GDP and employment than
sectors such as technology due to lockdowns and restrictions on
movements of people. These sectoral differences in pandemic
recovery can be further disaggregated into the effects on the
individual industries that contribute to broader economic sectors
(illustrated for Travel & Tourism in Fig. 3).

The employment profiles of Travel & Tourism’s constituent
industries meant that pandemic impacts varied across social
groups. For example, the hospitality, accommodation, and food
industries, which employed many young people and women, had
the highest job losses®. Almost half (49%) of employees in the
hospitality industry were women in 2022, a higher share than in
any other industry within Travel & Tourism. Similarly, women-led
businesses in hospitality reported a higher probability of falling
into arrears during the pandemic®. This disproportionate impact
is not just in Travel & Tourism but reflects a worsening job market
for young people and women more generally. This analysis
considers how differing impacts across industries affected the
Travel & Tourism employment for these under-represented
groups.
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2.2 Interpreting our results with Pandemic-
related distortions

This report presents results for 2019-2022, a period of
unprecedented disruption and uncertainty induced by the
pandemic and subsequent recovery, including in some cases
distorted figures and delayed reporting of statistics.

A clearer picture of social trends will only be possible several
years in the future, when data on Travel & Tourism spending,
and industries’ employment impacts, are available for a number
of years after the peak of the pandemic in 2020.

Fig. 3. Overall employment and GDP supported by the
Travel & Tourism sector (indexed to 2019) by year
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3. Youth employment in Travel & Tourism

CHAPTER SUMMARY

At a global level, Travel & Tourism is a significant employer
of young people (15-24 years old), comprising a greater share
of direct youth employment than the global economy
overall. However, youth employment in Travel & Tourism
was heavily hit during the pandemic. While direct youth
employment is recovering, in 2022 it remained below
2019 levels across all regions and has not recovered as
much as for older workers. Young people may be more
vulnerable to job losses because they are more likely
to work on temporary or casual contracts or because
they are potentially more likely to work entry-level jobs.

Key findings

Travel & Tourism directly employed 16.1 million young
people in 2022, 15% below its 2019 levels.

However, youth employment supported by Travel &
Tourism is continuing to recover from the pandemic,
with an annual rise of 11% in 2022.

The majority of direct youth employment in Travel &
Tourism is in the hospitality industry, which was the
most affected industry by COVID-19.

While job losses were experienced across the Travel &
Tourism sector during the pandemic, young workers
were more affected than other age groups.

Travel & Tourism’s direct youth employment recovered
more quickly in Europe and high-income countries than
in other regions.

Some countries experienced growth in direct youth
employment in Travel & Tourism between 2019-2022,
including Qatar, UAE, and Grenada.
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Travel & Tourism supports economic activity and jobs in
countries at different levels of development and with diverse
age profiles. Quality job opportunities for young people are
important for youth empowerment and long-term economic
growth, especially in countries with growing populations*.
This section discusses Travel & Tourism’s role in sustaining
employment opportunities for the global labour force of young
people, defined as those aged 15 to 24

Youth employment is a significant contributor to SDG 10
(Box 2), by reducing the inequalities between young people
and other members of the workforce. Alongside reducing
inequalities, youth employment in Travel & Tourism may facilitate
the sector’s readiness for emerging social and environmental
challenges pioneered and championed by the young®.

This analysis considers employment impacts across several
different metrics to present a full picture of Travel & Tourism’s
social impact across youth employment. Fig. 4 illustrates these
categories.

Fig. 4. Terminology to compare youth
employment categories

Young people in
employment (%) x

Youth employment

Overall employment

Box 2: SDG 10: Reduce inequality within
and between countries

SDG 10 aims to reduce disparities in living
standards between countries. These disparities
have arisen over the course of history, but divergence has
accelerated over recent decades and particularly since the
COVID-19 pandemic.

Reducing inequality within countries is also central to SDG
10. Disparities related to differences in income, gender, age,
or other characteristics are harmful to economic prosperity,
social development, and individuals’ sense of self-worth.

The Travel & Tourism sector supports SDG 10 by stimulating
high-quality, well-paid jobs across a broad range of sectors
and countries. Employment by age and gender are two
important indicators of the sector’s contribution to SDG 10.

Note: Direct Travel & Tourism employment only.

Overall

employment
(number of jObS) Young people in Travel & Tourism (%)

Travel & Tourism youth employment

Overall Travel & Tourism employment

Youth employment supported /
by Travel & Tourism (%)

Travel & Tourism youth
employment
Overall youth employment

e————— Travel & Tourism share of
overall employment(%)

Travel & Tourism employment
Overall employment

* Many countries publish labour statistics disaggregated among different age bands. This age range is selected for our study as it facilitates comparisons across the

broadest possible range of countries.
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3.1 Global trends

Travel & Tourism youth employment continues to climb
back towards its 2019 peak (Fig. 5). Travel & Tourism directly
employed 16.1 million young workers in 2022, 15% below the
2019 peak. However, Travel & Tourism’s youth employment has
recovered since 2020, with a year-on-year increase of 11% in 2022.

Young people make up a greater share of direct Travel &
Tourism employment than in the global economy overall, but
this share has fallen since 2019. The share of youth employment
fell slightly between 2019-2022 across both Travel & Tourism (from

15.7% to 14.7%), and the wider economy (from 13.4% to 12.7%), as
young people were more heavily hit by job losses.

Travel & Tourism direct job losses linked to the disruptions
over 2020 and 2021 were slightly more concentrated among
young people, as seen in Fig. 6. This is because young people are
more likely to work in sectors such as hospitality that were more
heavily hit by pandemic-related restrictions.

Fig. 5. Overall Travel & Tourism youth employment (millions of jobs), by impact channel and year
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Fig. 6. Youth and 25+ direct employment in Travel & Tourism, by year (indexed to 2019)
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3.2 Trends by region and national income level

Travel & Tourism’s direct contribution to overall youth
employment has recovered more quickly in Europe and high-
income countries (see Fig. 7). Travel & Tourism’s contribution
to overall direct youth employment has already exceeded pre-
pandemic levels in Europe and is continuing to recover across all
other regions. This could be because of labour policies in specific
countries. For example, in Europe, losses were lower to start
with in part due to job protection schemes in these countries,
as discussed in Box 3. Looking at the share of youth employment
supported by Travel & Tourism, Europe and high-income countries
outperform their regional counterparts, which may be due to job
protection schemes as well as sectoral differences.

Travel & Tourism directly employs a greater share of young
people than the economy overall in all regions apart from
Africa (Fig. 8). In many countries, the Travel & Tourism sector
is an important source of job opportunities for young people.
The Travel & Tourism sector is also relatively high-paying in most
countries resulting in higher retention of employees. However, in
much of Africa, agriculture remains the main employer of young
people.

Fig. 7. Youth employment supported by Travel & Tourism (%), by region
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Fig. 8. Young people in Travel & Tourism vs. wider economy (%), by region, 2022
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Note: All employment refers to direct Travel & Tourism jobs.
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3.3 Trends by country and industry

An important measure of impact is the youth share of Travel
& Tourism employment. (Fig. 9). In 2022, among the G20
countries, the top performers include Australia (27%), Canada
(24%) and the US (24%). Saudi Arabia demonstrates the largest
differential (13pp) between youth directly employed in Travel &
Tourism compared to youth employed in the wider economy.
Outside the G20, the share of young people in Travel & Tourism
employment was highest in the Netherlands” (32%), Mozambique
(28%) and Uganda (27%). The Netherlands’ case study is further
discussed in Box 3.

Fig. 9. Young people in Travel & Tourism versus the wider
economy (%), top 5 non-G20 countries and top 5 G20
countries, 2022

T&T Wider economy
Netherlands
Mozambique
Countries
Uganda outside
the G20
Bermuda
Pakistan
Australia
Canada
United States G20 .
Countries
United Kingdom
Saudi Arabia
0% 10% 20% 30% 40%

Young people in direct jobs (%), 2022

Disaggregating overall Travel & Tourism employment
by industry and age shows that young people are most
represented in the hospitality industry. Young people account
for the largest share of overall direct workers in the hospitality
industry and the lowest share in the public services industry
(Fig. 10). The youth share of direct employment in each sector is
partially determined by qualification requirements, which young
people are less likely to have due to their age and experience.
For example, the UK’s Office for National Statistics reports that
the qualification index score was the lowest in industries with
high youth employment such as hospitality (2.33) and highest in
industries like public services (3.14) where young people are least
represented®.

Box 3: Youth employment and Travel & Tourism
training in the Netherlands

The Travel & Tourism sector is a significant employer of
young people in the Netherlands. Almost a third (32%) of
workers in the Netherlands Travel & Tourism sector are
aged between 15 and 24, compared with 14.8% of young
workers in the wider economy in 2022 (see Fig. 9).

One reason for this is the Netherlands’ age-dependent
minimum wage. Wages start at €3.46 per hour for workers
aged 15 and increase to €11.51 per hour for workers aged
21 and older. Employers are therefore incentivised to hire
younger staff due to their lower minimum wage. While this
may increase the overall employment of young people in
the sector, it does raise the question of the quality of work
and income earned by young people. To address this, the
Netherlands has a strong social safety net with measures in
place to support those at risk of falling into poverty’.

Moreover, many young people are likely to take on
temporary or flexible positions alongside their education.
These opportunities often arise in Travel & Tourism, given
the nature of work in industries such as hospitality, which
may have hourly shifts in restaurants or accommodation.
The Institute of Entrepreneurship Development, a digital
innovation hub, says the Travel & Tourism sector also offers
opportunities for unskilled labour, which is particularly
important for young people with no previous job experience
or relevant qualifications®.

Note: All employment refers to direct Travel & Tourism jobs.

* The Netherlands is a member of the EU, which participates in the G20 as
a regional bloc. The Netherlands is also invited to G20 meetings but is not a
formal member.
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Fig. 10. Travel & Tourism direct employment
by industry and age group (%), 2022
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Box 4: Travel & Tourism’s Transformation in Saudi
Arabia

A blueprint for economic diversification, Vision 2030 is
transforming Saudi Arabia’s Travel & Tourism landscape,
placing the sector as a key industry for local employment
and opportunity. The Kingdom’s sizable investment in the
sector, which in 2022 ranked 4th in international standings
(SUS39.4 bn), has provided abundant new opportunities
for young Saudis outside of traditional industries®. This
transition has driven a career shift amongst younger
generations towards Travel & Tourism'. In a 2020 survey
by the Red Sea Development Company, 91% of the young
respondents expressed interest in a Travel & Tourism career,
showcasing the optimism for the Kingdom’s sector. For
comparison, 77% of the respondents were interest in a
traditional petrochemical career". This is evident from the
employment figures too. In 2022, despite a drop during
COVID-19, the number of young workers in Saudi Arabia
that were directly employed by the sector was 71% higher
than the 2010 value as opposed to 30% higher for youth
employment in the wider economy.

Financial enablement like the Tourism Investment Enablers
Program and New Tourism Law, promises to deliver 1 million
new jobs in the sector by 2030. Economic opportunities
will benefit local communities by placing a heavy focus
on localising services and establishing new training
programmes 5.

Developments in Heritage Tourism have coupled economic
growth with the desire to preserve tradition, welcoming
new business opportunities for regional communities.
The radical transformation of bygone cities like AlUla and
Diriyah have seen many young Saudis engage in locally run,
family businesses'.

Nurturing a skilled workforce for the sector’s expansion,
Saudi Arabia announced the 2027 opening of The Riyadh
School of Travel and Hospitality. The school will offer 50+
vocational programmes across professional education,
higher education and career advancement, covering
disciplines in 10+ subsectors. The school will support skills
development not only for the Kingdom’s workforce but
also for the global sector. Positioned to be at the forefront
of change, the school confirms the Kingdom’s commitment
to skill development and belief in the prosperity Travel &
Tourism futures can bring®.
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In 2019, nearly 60% of young people directly employed in
Travel & Tourism worked in the hospitality (accommodation
and food) industry, compared to 40% of older workers. The
industrial profile of Travel & Tourism youth employment meant
young workers experienced more job losses due to pandemic
restrictions than their older colleagues. Hospitality was the
Travel & Tourism industry most heavily hit by pandemic-related
job losses, with a 38% reduction in jobs between 2019 and 2020.
Moreover, across all Travel & Tourism industries, young people
may be more vulnerable to job losses because they are more
likely to work on temporary or casual contracts or because they
are potentially more likely to work entry-level jobs'®.

Travel & Tourism’s direct youth employment remains below
2019 levels in all regions. However, the share of young people in
Travel & Tourism employment is recovering or has even exceeded
2019 shares in some countries. For example, the proportion of
young people in Travel & Tourism in Australia increased from 26%
in 2019 to 27.4% in 2022, whilst in the Netherlands it marginally
increased from 31.6% in 2019 to 31.9% in 2022. At a global level,
youth employment has recovered more slowly than for older
workers, as shown in Fig. 6. The disproportionate impact and
slower recovery deserve further policy attention.
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4 Female employment in Travel & Tourism

CHAPTER SUMMARY

The female share of Travel & Tourism employment is on
par with that of the wider economy, though it tends to be
higher in high income countries, where Travel & Tourism
jobs are often relatively lower paid, and lower in middle-
and lower-income countries, where such jobs represent
formal sector, higher wage opportunities. Importantly,
efforts to increase the share of female employees in the
sector should be paired with progress on other indicators
such as parity in pay and job quality to achieve meaningful
progress towards gender equality. Travel & Tourism job
losses for women during the pandemic were slightly heavier
than those for men due to the nature of roles occupied
by females. In 2022, direct female employment in Travel &
Tourism remained below 2019 levels.

Key findings

 Travel & Tourism directly employed 42 million women
in 2022, 13% below its 2019 levels.

» However, female employment supported by Travel &
Tourism is continuing to recover, with an annual rise of
1% in 2022.

» While job losses were experienced across the Travel &
Tourism sector during the pandemic, female workers
were slightly harder hit than their male counterparts.

 Travel & Tourism’s contribution to female employment
remains below 2019 levels across all regions and country
income categories, and is recovering fastest in Europe
and the Americas.

» Despite pandemic challenges, some countries
experienced growth in female employment in Travel &
Tourism, including Grenada, Croatia, and El Salvador.
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The Travel & Tourism sector contributes to gender equality
by supporting employment opportunities for women (Box 5).
This is particularly important in countries that typically have a
male-dominated labour market. Increasing the share of women
in the workforce can support development in lower-income
countries by increasing economic diversification, improving social
and health outcomes as well as reducing income inequality"”. For
example, formal job opportunities for women in Travel & Tourism
have direct benefits such as household poverty reduction and
improved wellbeing of all household members as well as in the
broader community'.

Travel & Tourism jobs for women can have impacts beyond
female employees’ livelihoods. Female employment can
contribute to a sustainable Travel & Tourism sector that
supports human rights, social protection, and the reduction of
inequality. While this report focuses on the Travel & Tourism
sector’s direct contribution to female employment, Travel
& Tourism can also contribute to progress in other aspects of
gender equality, including reducing the gender pay gap, gender-
based discrimination and promoting female entrepreneurship
and leadership. This analysis considers employment impacts
across several different metrics to present a full picture of Travel
& Tourism’s social impact across female employment. Fig. 11
illustrates these categories.

B s0n Box 5: SDG 5: Achieve gender equality
and empower all women and girls
g Gender equality is a fundamental human right,
and a necessary step to achieving a peaceful,
prosperous, and equal world. Securing gender equality
means improving access to equal healthcare, reducing
gender-related violence, increasing political representation,
improving parity in the labour force, and creating shared
value through women’s empowerment.

The Travel & Tourism industry supports SDG 5 by supporting
quality job opportunities for women.

Fig. 11. Terminology to compare female employment categories
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4.1 Global trends

Travel & Tourism directly employed 42 million women in 2022
(Fig. 12), 13% below the 2019 peak. The female share of Travel &
Tourism employment (39.3%) was slightly lower than the wider
economy (39.9%) in 2022 but is continuing to recover towards its
2019 peak of 40.1% (Fig. 13).

Female direct employment was harder hit by the pandemic
compared to male employment (Fig. 14). Travel & Tourism
direct job losses linked to the disruptions over 2020-2021 were
slightly more concentrated among women. Female Travel &

Tourism employment returned to 87% of its 2019 peak in 2022,
while direct overall Travel & Tourism employment returned to 89%
of its 2019 peak. This is partly because women are more likely to
work in sectors that were more heavily hit by pandemic-related
restrictions (explored further in Section 4.3). In addition, the
pandemic and lockdowns increased the burden of childcare and
other unpaid care work, which disproportionately fell to women.
For example, a pandemic-related study showed that women on
average account for 75% of unpaid care work globally".

Fig. 12. Overall Travel & Tourism female employment (millions of jobs), by type of impact and year
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Fig. 13. Women in employment (%), direct Travel & Tourism versus wider economy jobs, by year
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Fig. 14. Female and male employment in Travel & Tourism, by year (indexed to 2019)
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Fig. 15. Female employment supported by Travel & Tourism (%), by region
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4.2 Trends by region and national income level

Female employment supported by Travel & Tourism has seen a
faster recovery in Europe and the Americas. The Asia-Pacific region
remains the dominant Travel & Tourism market supporting direct
female employment in absolute terms, due to the large overall Travel
& Tourism workforce. However, in Europe and the Americas, Travel
& Tourism’s contribution to female employment has grown more
quickly since 2020 than in other regions (Fig. 15). This may be partly
driven by faster economic recoveries in these regions.

Travel & Tourism also employs a greater share of women
than the economy overall in high and upper-middle income
countries (Fig. 16). However, Travel & Tourism jobs tend to
be relatively lower paid in high income countries (relative to
average wages). Conversely, in low- to middle-income countries,
employment in Travel & Tourism typically represents high
quality and higher-wage opportunities in the formal economy.
This parallels the trends observed in youth employment in the
previous section. Men are more likely to get these sought-after
jobs due to structural gender inequalities®.

4.3 Trends by country and industry

As the sector recovered in 2022 with the return of travellers,
the number of jobs supported by Travel & Tourism continued
to rebound too. The sector’s direct female employment rose
by 11.1% globally, which was slightly slower than the growth in
male employment. However, in many countries, the rate of
annual recovery of female employment outpaced that of male
employment. For instance, in Georgia, Kyrgyzstan, and Vietnam,
female employment grew 30.1pp, 28.8pp, and 27.4pp faster
than male employment respectively. Among the G20 countries,
the greatest difference was in Saudi Arabia where female
employment grew by 28.2% while male employment grew only
6.7%. The country’s growth rate for female employment in the
sector was also highest in the Middle East and 5* highest among
the G20 countries, behind the UK (60.7%), India (43.2%), South
Africa (314%), and Turkiye (30.1%).

In some lower-middle and low-income countries, women
are increasingly being represented in the Travel & Tourism
workforce, contributing to gender equality (Fig. 17). In 2022,
the countries with the highest concentration of women in direct
Travel & Tourism jobs were in Africa and Europe, as seen in the
top five countries list in Fig. 17.

Higher female employment in Travel & Tourism in lower-
middle and low-income countries can contribute to broader
gender-related outcomes (Box 6), such as increased female

entrepreneurship or leadership (Box 7). A recent report by UN
Tourism finds that women are more likely to lead in tourism
business associations and governance bodies compared to other
sectors™?.

In some countries, the Travel & Tourism sector directly
supports a notably greater share of women than the wider
economy. In Paraguay, the female share of direct Travel & Tourism
employment (60%) was much greater than the female share of
employment in the wider economy (42%). The 18-percentage
point differential between Travel & Tourism and economy-wide
female employment is significantly higher than its peers in South
America, as further discussed in Box 7.

Fig. 17. Women in Travel & Tourism versus the wider
economy (%), top 5 non-G20 countries and top 5 G20
countries, 2022
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* The World Bank’s classification of income groups is adopted. This classifies
countries as being low, lower-middle, upper-middle-, or high-income countries
based on thresholds of per capita income.
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Box 6: Rise in female employment in Kazakhstan

Kazakhstan experienced the fastest growth in female
employment in Travel & Tourism of any country between
2019-2022, albeit from a low baseline. The female share of
employment in Travel & Tourism was previously well below
the global average - and the average across Kazakhstan’s
wider economy - but increased faster than any other
country in this study. This can largely be attributed to a
repeal in 2021 of a 1930s Soviet law banning women from 229
professions—including transportation—resulting in a long-
term correction to gender inequality in the workplace®.
Female employment in Kazakhstan’s Travel & Tourism sector
grew by 1.9% per year between 2019 and 2022.

The uptake in female Travel & Tourism employment can
also be attributed to technical and vocational education
and training (TVET) colleges in Kazakhstan, which prepare
women and men to join the sector*. The development of
tourism services has also led to the active involvement of
women in the sector. For example, a 2021 study found that
two-thirds of workers in resort areas were women, and in a
third of destinations women accounted for 70% or more of
the workforce?.

Box 7: Travel & Tourism female employment and
entrepreneurship in Paraguay

Tourism is a major employer in Paraguay. In 2022, the Travel &
Tourism sector contributed 4.2% of GDP and supported one
in every 17 jobs. More than half (60%) of Travel & Tourism jobs
are held by women.

Female employment in the Travel & Tourism sector has
contributed to both the quantity and quality of jobs available
to women in Paraguay. One example is the Mbaracayu Forest
Reserve, supported by the Global Nature Fund. The reserve
promotes eco-tourism while supporting the livelihoods
of rural families who rely on agricultural production in the
area. As part of the programme, a group of young rural
and indigenous women from different communities in the
reserve are being trained in sustainable practices to produce
the South American herbal drink ‘yerba mate’®.

Beyond specific projects, there are many institutional
enablers that have contributed to the increase in female
entrepreneurs in the tourism sector. For example, as part of
Paraguay’s post-pandemic recovery, the Ministry of Women'’s
Affairs submitted a request to the national agriculture bank to
support female entrepreneurs in the tourism sector, making
requirements more flexible and creating a specific line of
credit?. This is part of the wider policy environment which
includes education and awareness of women’s employment
in the Travel & Tourism sector®. For example, the Posadas
Turisticas programme in Paraguay has resulted in 95% of
posadas (inns) being owned by women?.

Despite significant progress, there are still barriers to
women’s employment in the Travel & Tourism sector and
society at large. For example, women are underrepresented
in positions of leadership, with women only occupying 15% of
the existing political representative positions economy-wide
in Paraguay”.
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Our analysis highlights countries where Travel & Tourism
contributes significantly to female employment, but it is
important to recognise the complexities in identifying ‘best
performers’. Increasing the share of female employees should
be paired with progress on other indicators such as parity in pay
and job quality to achieve meaningful progress towards gender
equality. Without addressing these issues, an increase in female
employment may inadvertently perpetuate gender imbalances
in other areas or mask underlying structural issues within overall
employment.

Of the various sub-industries within Travel & Tourism, public
services has the highest share of women in direct Travel &
Tourism jobs (Fig. 18). The gender balance of direct Travel &
Tourism workers is closest to parity in the arts & recreation and
hospitality sectors (49% female and 51% male) and the furthest
from parity in the transport industry (16% female and 84% male).

The composition of the Travel & Tourism workforce
contributed to a disproportionate impact of pandemic-
related restrictions on women. In 2019, 52% of women working
in Travel & Tourism worked in hospitality, compared to 36% of
male workers. Hospitality was the Travel & Tourism industry most
heavily hit by pandemic-related job losses, with a 38% reduction
in jobs between 2019 and 2020.

Across all industries, the number of women working in
Travel & Tourism remains below 2019 levels in all regions and
country income categories. This is due to the disproportionate
number of job losses among female Travel & Tourism employees
illustrated in Fig. 14. This outsized impact deserves further policy
attention.

Fig. 18. Travel & Tourism direct employment (%), by
industry and gender, 2022
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D. High wage jobs supported by Travel & Tourism

Chapter Summary

To understand Travel & Tourism's potential for driving
sustainable socio-economic development, it is important
to consider the quality of the jobs it creates in addition to
the quantity. Pay levels are a useful, if not perfect, indicator.
The share of direct Travel & Tourism jobs that are in high-
wage industries is highest in low and lower-middle income
countries, demonstrating the sector’s high potential to drive
sustainable socio-economic development in those countries.

Key findings

e The number of high-wage jobs supported by Travel
& Tourism continues to recover to its 2019 peak
with nearly 35 million direct Travel & Tourism jobs
categorised as high-wage in 2022.

» However, the number of direct high-wage jobs
supported by Travel & Tourism is still 2% below its
2019 level.

 The share of Travel & Tourism jobs classified as high-
wage increased between 2019 and 2022 across all regions
and income categories.

 Despite pandemic challenges, some countries
experienced growth in the number of high-wage jobs
supported by Travel & Tourism, including Madagascar,
Cyprus, and Singapore.
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It is important to consider both the quantity and the quality
of jobs created by Travel & Tourism. Of course, pay is just one
component of overall job quality, and should be considered
alongside factors such as working hours, health and safety,
and job satisfaction®. Even when considering wages alone, the
global nature of this analysis makes comparison difficult, since
international wage data is limited.” The nature of direct Travel &
Tourism jobs varies at different levels of economic development:
in richer countries, typical Travel & Tourism jobs (e.g. hospitality,
retail, transport) may represent more ‘entry-level’ opportunities
that are typically less well paid. In developing nations, the same
industries may represent valuable and scarce ‘formal’ jobs that
are sought-after and better paid. Findings on the relative wage of
direct Travel & Tourism jobs must therefore be interpreted with
the local economic context in mind.

This study assesses quality by considering whether jobs are
’high-wage’ compared to the national average. If an industry’s
average wage is roughly in the top third of earnings in a country
(above the 65" percentile), then that industry is classified as high-
wage. The share of Travel & Tourism-linked employment that falls
within these industries is defined as its high-wage employment.
The intention is to assess the relative quality and desirability
of Travel & Tourism jobs in a broadly consistent manner across
countries, albeit through a relatively crude measure. This measure

aims to capture decent and stable work, as per SDG 8 (Box 8), and
to control for international differences in earnings patterns so
that jobs and industries that might be considered desirable in any
given country are identified. However, these high-wage industries
encompass different industries and wage levels (and standards of
living) in each country.

Box 8: SDG 8: Promote inclusive
and sustainable economic growth,
employment and decent work

for all

Sustained and inclusive growth can drive progress by
improving living standards and reducing poverty. Decent
work —employment that is productive, fulfilling, and delivers
a fair income — is a cornerstone to achieving prosperity.
Travel & Tourism supports growth by delivering economic
value to countries, which is distributed across a broad range
of related industries. Moreover, it supports employment in
high-wage jobs.

This analysis considers high-wage employment impacts
across several different metrics, discussed in Fig. 19.

Fig. 19. Terminology to compare high-wage employment categories
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* Earnings data do exist in most parts of the world, but consistent analysis is complicated by wide variations in the sources, methods, timeliness, concepts,
and coverage of such data. Currency fluctuations, differences in price levels and purchasing power all also confound breakdowns that seek to be truly inter-

national in scope.
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5.1 Global trends

Travel & Tourism-linked employment in high-wage jobs is
continuing to recover towards its 2019 peak. Nearly 35 million
direct Travel & Tourism jobs were categorised as high-wage in
2022 (Fig. 20), only 2% below the 2019 pre-pandemic peak, and
with an annual rise of 9% in 2022.

Fig. 20. Travel & Tourism high-wage employment (millions of jobs), by channel of impact and year
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5.2 Trends by region and national income level

The share of direct Travel & Tourism jobs classified as high-
wage increased between 2019 and 2022 across all regions (Fig.
21). Industries classified as high-wage tended to be less heavily
hit by pandemic-related job losses, as discussed in Section 2.1.
Globally, about 33% of Travel & Tourism jobs were in high-wage
industries in 2022, up from 30% in 2019.

The increase in the share of high-wage jobs reflects pandemic-
related changes in tourism spending, rather than increases in
the wages of Travel & Tourism workers. Fluctuations reflect
industry changes during the pandemic, with more employment
concentrated in higher-wage industries with remote working
options like professional services, compared to lower-wage
industries like hospitality.

The share of direct Travel & Tourism jobs that are in high-wage
industries is highest in low and lower-middle income countries
(Fig. 22). Since 2019, the share of direct Travel & Tourism jobs in
national high-wage industries has increased across all income
categories, with the largest increase in lower-middle income
countries.
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Fig. 21. High-wage direct Travel & Tourism jobs (%), by region
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5.3 Trends by country and industry

Africa has the largest share of direct Travel & Tourism jobs
classified as high-wage. Most of the top 20 countries with
the largest share of direct Travel & Tourism jobs in high-wage
industries in 2022 were in Africa (Fig. 23). Rwanda has the highest
share, at 97%, which reflects both the national income context,
as discussed above, and the important role of Travel & Tourism in
Rwanda’s economy. This is discussed further in Box 9: High-wage
Travel & Tourism employment as an enabler of socio-economic

development in Rwanda.

Fig. 23. Top 20 countries with the highest share of high-
wage direct Travel & Tourism jobs (%), 2022
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Box 9: High-wage Travel & Tourism employment
as an enabler of socio-economic development in
Rwanda

Rwanda has the largest share of high-wage jobs within
Travel & Tourism of any country in our study. Three sectors
accounted for nearly two-thirds of direct Travel & Tourism
employment: transportation, hospitality, and arts and
recreation. The average wage in these industries was nearly
double that of Rwanda’s economy overall.

In line with the findings of this study, the World Bank
reported that Travel & Tourism generates a higher
proportion of formal sector jobs than other sectors and
is @ major source of Rwanda’s foreign exchange earnings®.
This has been partly driven by the Rwandan government’s
strategy to use Rwanda’s position as a biodiversity hotspot
to attract high-value eco-tourists, whose spending can
support high-wage jobs and deliver benefits to the broader
economy, such as infrastructure development®.

The high-wage jobs that Travel & Tourism brings provide
opportunities for social mobility, especially for under-
represented groups including young people and women*,
and workers with varied backgrounds, skills, and
qualifications®.
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6. Conclusions

The Travel & Tourism sector has the potential to generate
significant social benefits by creating jobs for under-
represented groups and offering high-wage job opportunities.
A higher share of Travel & Tourism jobs are held by young people,
and those classed as high-wage, compared to the wider economy.
A broadly similar share of Travel & Tourism jobs goes to women
as compared to the wider economy (see Fig. 24).

However, the share of Travel & Tourism jobs going to young
people and women fell during the pandemic, because these
groups are more likely to hold insecure jobs (see Fig. 25).
More than half of all young workers and 49% of women directly
employed by Travel & Tourism are employed in the hospitality
industry, which commonly offers hourly or informal contracts
and was hit particularly hard by pandemic restrictions. While the
shares of youth and female employment in the Travel & Tourism
sector have recovered since 2020, they are yet to return to pre-
pandemic levels.

The social impacts in this report are interconnected. Travel &
Tourism jobs in high income countries tend to be relatively low-
paid (compared to average wages), while in low- to middle-income
countries, the sector offers relatively high quality and well-paid
opportunities in the formal economy. Overall, this is a positive
finding. However, it also means that low- to middle-income

countries generally have lower female and youth employment
in the Travel & Tourism sector. Women and young people tend
to have fewer qualifications than their counterparts and are
less likely to obtain highly sought-after roles. This complexity
demonstrates the challenges of understanding, and improving,
the social impacts of Travel & Tourism, especially following the
global pandemic.

The pandemic demonstrated the need for resilience in Travel
& Tourism employment. Fig. 25 shows that underrepresented
groups and lower-wage earners bore a disproportionate share
of the Travel & Tourism sector layoffs during the pandemic.
Developing policies for resilient employment across the sector
can further protect vulnerable groups. Geographical differences
in recovery rates for youth and female employment demonstrate
the benefits of such policies.

Governments and businesses can design policies to support
positive social outcomes of Travel & Tourism employment.
Several countries provide insight on how to build resilience and
maximise Travel & Tourism’s social benefits. For young people,
policies include employment opportunities alongside education
and programmes to reduce domestic inequality, as seen in the
Netherlands. Vocational training programmes can support young
people and women to develop skills that are specific in the Travel
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& Tourism sector, as seen for women in Kazakhstan (Box 6). For
women, this includes improving their access to better quality jobs;
better promotion of women’s education and training; access to
microfinance; and provision of attractive childcare and maternity
protection®?¢. Specific attention should be paid to eliminating
discriminatory wage gaps and ensuring the quality of work
opportunities for women. Finally, governments can ensure the
Travel & Tourism sector provides opportunities for ‘high-wage’
jobs in the formal economy, contributing to poverty alleviation.
This can be achieved through national Travel & Tourism strategies
or government-led sustainable tourism projects, as implemented
in Rwanda.

Moving forward, the Travel & Tourism sector can magnify
its contributions to sustainable development by identifying
interactions between its social impacts. Progress across social
impact channels can have ‘ripple effects, meaning Travel &
Tourism can contribute to multiple SDGs simultaneously”. For
example, job creation in the Travel & Tourism sector, especially
in high-wage industries, creates an opportunity for Travel &
Tourism destinations to ensure a higher share of young people
and women are securing high-wage jobs.

Measuring and tracking Travel & Tourism’s social impacts
can further reinforce progress. This report provides valuable
insights into quantifiable social impacts that highlight both
where progress is being made in aligning to SDGs and where
further support is needed. Better data collection, analysis, and
measurement over time can help policymakers monitor and
evaluate Travel & Tourism’s broader social impacts.

Travel & Tourism contributes to global social progress
and economic equality through its employment of
underrepresented groups and the secure and the high-wage
jobs it can offer. Understanding these social impacts and
boosting their resilience will support sustainable growth within
the Travel & Tourism sector and across the wider economy. M

Fig. 24. Youth, female, and high-wage employment shares
in Travel & Tourism and the global economy (%), 2022

50%

T&T Global

39% 40%
40%
33%
30%

w

o
°

o

20%
15%
13%

10%

Overall T&T employment shares (%)

0%

Youth Female High-wage

Fig. 25. Shares of young people, women, and high-wage
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Glossary of terms

Several shorthand terms are used for conciseness and simplicity. These terms are defined below.

Shorthand used

Precise definition

Travel & Tourism GDP

Travel & Tourism
employment

Travel & Tourism share of

overall employment (%)

Youth / young people

High-wage industries

Country income categories

Pandemic-related impacts

Travel & Tourism sector and
industries

Young people in
employment (%)

Travel & Tourism’s contribution to overall GDP. This includes the contribution of Travel &
Tourism’s direct economic activities to GDP (direct) as well as the indirect contribution of
the economic activities which support Travel & Tourism's supply chain (indirect).

The employment supported by Travel & Tourism spending. This includes direct and indirect
employment. On each measure of employment throughout this report, the channels
considered are specified.

Travel & Tourism employment as a percentage share of overall employment in a country/
region.

For the purposes of this study, ‘youth’ or ‘young people’ refers to those aged between 15 to
24 in line with the International Labour Organization definition.

‘High-wage’ industries are defined as those in which average wages are roughly in the top
third of earnings in a given country (i.e., above the 65th percentile).

The World Bank’s classification of income categories is adopted. This classifies countries as
being low, lower-middle, upper-middle-, or high-income countries based on thresholds of
per capita income.

While most pandemic-related lockdowns and travel restrictions have eased, the impacts
of the pandemic on the Travel & Tourism sector have lingered. As such, pandemic-related
impacts over the 2020-2022 period are examined. This is the period when some of these
impacts were the strongest globally.

The Travel & Tourism sector refers to all economic activities that contribute to Travel &
Tourism GDP, which may occur across several different industries. There are seven industry
breakdowns: hospitality, transport, public services, retail, arts & recreation, agriculture &
food, and other industries.

Youth employment as a percentage share of overall employment in a country/region.
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Youth employment
supported by Travel &
Tourism (%)

Young people in Travel &
Tourism (%)

Travel & Tourism youth
employment

Women in employment (%)

Female employment
supported by Travel &
Tourism (%)

Women in Travel & Tourism
(%)

Travel & Tourism female
employment

High-wage jobs (%)

High-wage jobs in Travel &
Tourism (%)

Shares of employment

Travel & Tourism youth employment as a percentage share of overall youth employment in a
country/region.

Travel & Tourism youth employment as a percentage share of overall Travel & Tourism
employment in a country/region.

The number of young people employed in Travel & Tourism.

Female employment as a percentage share of overall employment in a country/region.

Travel & Tourism female employment as a percentage share of overall female employment in
a country/region.

Travel & Tourism female employment as a percentage share of overall Travel & Tourism
employment in a country/region.

The number of women employed in Travel & Tourism.

High-wage employment as a percentage share of overall employment in a country/region.

Travel & Tourism high-wage jobs as a percentage share of overall Travel & Tourism
employment in a country/region.

This report considers employment impacts across several different metrics to present a full picture of Travel & Tourism’s social impact
across young people, women, and high-wage jobs. Each section has an illustration differentiating the different shares of employment.
Fig. 26 illustrates these categories for youth employment.
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Fig. 26. Terminology to compare youth employment categories

Note: Direct Travel & Tourism employment only.

Overall

Young people in
employment (%) x employment

Youth employment
Overall employment

(number of jobs)

Youth employment supported 4
by Travel & Tourism (%)

Travel & Tourism youth
employment

Overall youth employment

Sectors and industries

Travel & Tourism share of
e overall employment(%)

Young people in Travel & Tourism (%)

Travel & Tourism youth employment

Overall Travel & Tourism employment

Travel & Tourism employment

Overall employment

Throughout this report we use the terms ‘sector’ and ‘industry’ to refer to groups of economic activity at different levels of aggregation.

Fig. 27 illustrates how these terms are related.

Fig. 27. Industry breakdown
in the Travel & Tourism sector

eT Hospitality Agriculture & Transportation
g § industry food industry industry
33
Fow
3 g
&
Example: Example: Example:
Hotel stay Restaurant meal Rental car
Example includes: Example includes: Example includes:
Bed linen wholesaler; Food distributor; Car manufacturer;
Bed linen Transport services; Metals manufacturer;
manufacturer; Farmer Metals mine

Cotton farmer

Travel & Tourism Supply
chain (indirect)

Tourist
spending

Retail
industry

Example:
Tourist shop

Example includes:
Postcard
manufacturer;
Paper manufacturer;
Forestry

Arts & rec.
industry

==

Example:
Sporting event

Example includes:
Lighting retailer;
Electronics
manufacturer;
Metals manufacturer

Other
industries

Example:
Insurance

Example includes:
Data services;
Utilities;

Oil refining



SOCIAL TRENDS IN TRAVEL & TOURISM EMPLOYMENT 2024

Endnotes

10

ll

12

13

14

15

16

UN, “The Sustainable Development Agenda,” 2 February 2024.
[Online]. Available: www.un.org/sustainabledevelopment/
development-agenda/.

J. de Hoop, “Promoting women’s employment in Latin America
and the Caribbean,” 27 July 2022. [Online].

). Torres, “The Impact of the COVID-19 Pandemic on Women-Led
Businesses,” World Bank, 2021.

UNWTO, “Young people must be active participants as we
rethink and restart tourism,” 2022.

UNWTO, “ A Youth-led Recovery of Global Tourism — Priorities
and Recommendations,” 2022.

ONS, “How qualified are the people in my industry?,”

ONS, 14 August 2023. [Online]. Available: www.ons.gov.uk/
peoplepopulationandcommunity/educationandchildcare/
articles/howqualifiedarethepeopleinmyindustry/2023-08-14.
[Accessed 22 April 2024].

European Commission, “On adequate minimum income ensuring
active inclusion,” 2022.

V. Bouronikos, “Why Tourism is Ideal for Youth Employment,”
Institute of Entrepreneurship Development, 2021.

WTTC, “Saudi Arabia: Travel & Tourism Economic Impact Report,”

2024. [Online]. Available: Researchhub.wttc.org/product/saudi-
arabia-economic-impact-report.

R. Wilding and E. Dodinet, “Heritage Tourism, Sustainability
and Community in Alula,” [Online]. Available: Rsaa.org.uk/blog/
heritage-tourism-sustainability-and-community-in-alula/.

ArabianBusiness, “Why the younger Saudi generations are picking
tourism jobs over oil,” 23 Nov 2020. [Online]. Available: www.
arabianbusiness.com/industries/travel-hospitality/455040-why-
the-younger-saudi-generation-is-picking-tourism-jobs-over-oil.

Ministry of Tourism of Saudi Arabia, “Saudi Ministry of Tourism
Digital Tourism Strategy Set to Accelerate Sector, Jobs,
Innovation,” 01 Feb 2022. [Online]. Available: Mt.gov.sa/about/
media-center/news/124/Saudi-Ministry-of-Tourism-Digital-
Tourism-Strategy-Set-to-Accelerate-Sector,-Jobs,-Innovation.

Ministry of Tourism of Saudi Arabia, “The Kingdom of Saudi
Arabia Passes New Tourism Law to Enable Business, Innovation,
and Investment,” 23 Aug 2022. [Online]. Available: Mt.gov.sa/
about/media-center/news/115/The-Kingdom-Of-Saudi-Arabia-
Passes-New-Tourism-Law-To-Enable-Business.-Innovation,~And-
Investment.

CNN Travel, “Diriyah: The latest ‘giga project’ aiming to transform
Saudi Arabia,” 22 Feb 2023. [Online]. Available: edition.cnn.com/
travel/article/saudi-arabia-diriyah/index.html.

The Riyadh School of Tourism and Hospitality, “The Next
Generation of Tourism,” [Online]. Available: Rsth.info/.

ILO, “Global Employment Trends for Youth 2022,” 2022.

17

18

19

20

21
22

23

24

25

26

27

28

29

30
31

32

33

34

35

36

37

IMF, “Economic Gains from Gender Inclusion: Even Greater than
You Thought,” 2018.

Inter-American Development Bank, “Women'’s informal labour
market participation,” 2022.

McKinsey & Company, “COVID-19 and gender equality:
Countering the regressive effects,” 2020.

UNWTO, “Global Report on Women in Tourism — Second Edition
Key Findings,” 2019.

World Bank Blogs, “Empowering Women Through Tourism,” 2017.

UNWTO, “ Women take ‘centre stage’ in tourism development,”
2023.

IWRAW Asia Pacific, “The success of women’s work rests on
political co-optability: Lessons from overturning Kazakhstan’s ban
on women’s employment,” 2023.

Asian Development Bank, “Technical and Vocational Education
and Training in Tajikistan and Other Countries in Central Asia Key
Findings and Policy Options,” 2021.

N. Kenzhebekov, “Foresight of Tourism in Kazakhstan: Experience
Economy,” MDPI, 2021.

Global Nature Fund, “Sustainable development of the Mbaracayu
Forest Reserve,” 2023.

UN Women, “Advancing Women’s Economic Empowerment in
the Tourism Sector in COVID-19 Response and Recovery,” 2022.

L. Duffy, “Examining barriers, motivations, and perceptions of
women working in the tourism industry,” 2016.

European Commission, “Women are transforming politics in
Paraguay,” 2023.

OECD, “Job quality,” 2023.

World Bank, “Rwanda Economic Update: Making the most of
Nature Based Tourism in Rwanda,” 2023.

Inside Volcano National Park, “Iby’lwacu Cultural
Village,” 5 December 2023. [Online]. Available: www.
insidevolcanoesnationalpark.com/iby-iwachu-cultural-village/.

United Nations, “Economic development in Africa: Tourism for
transformative and inclusive growth,” 2017.

P. Isaboke and K. Nyataya, “Tourism a Tool for Poverty
Alleviation in Rwanda: Case of Kinigi Sector of Musanze District,”
International Journal of Research in Sociology and Anthropology,
pp. 23-37, 2017.

Inter-American Development Bank, “Financing Programs for
Women’s Financial Inclusion and Access to Finance for Women
MSMEs: Results from a Survey of Public Development Banks,”
2023. [Online].

World Travel & Trade Council, “Travel & Tourism: Driving Women'’s
Success,” 2019. [Online].

Stockholm Environment Institute, “SDG Synergies: An approach
for coherent 2030 Agenda implementation,” 2019. [Online].


https://www.insidevolcanoesnationalpark.com/iby-iwachu-cultural-village/
https://www.insidevolcanoesnationalpark.com/iby-iwachu-cultural-village/
https://www.un.org/sustainabledevelopment/development-agenda/
https://www.un.org/sustainabledevelopment/development-agenda/
https://www.ons.gov.uk/peoplepopulationandcommunity/educationandchildcare/articles/howqualifiedareth
https://www.ons.gov.uk/peoplepopulationandcommunity/educationandchildcare/articles/howqualifiedareth
https://www.ons.gov.uk/peoplepopulationandcommunity/educationandchildcare/articles/howqualifiedareth
https://researchhub.wttc.org/product/saudi-arabia-economic-impact-report
https://researchhub.wttc.org/product/saudi-arabia-economic-impact-report
https://rsaa.org.uk/blog/heritage-tourism-sustainability-and-community-in-alula/
https://rsaa.org.uk/blog/heritage-tourism-sustainability-and-community-in-alula/
https://www.arabianbusiness.com/industries/travel-hospitality/455040-why-the-younger-saudi-generatio
https://www.arabianbusiness.com/industries/travel-hospitality/455040-why-the-younger-saudi-generatio
https://www.arabianbusiness.com/industries/travel-hospitality/455040-why-the-younger-saudi-generatio
https://mt.gov.sa/about/media-center/news/124/Saudi-Ministry-of-Tourism-Digital-Tourism-Strategy-Set
https://mt.gov.sa/about/media-center/news/124/Saudi-Ministry-of-Tourism-Digital-Tourism-Strategy-Set
https://mt.gov.sa/about/media-center/news/124/Saudi-Ministry-of-Tourism-Digital-Tourism-Strategy-Set
https://mt.gov.sa/about/media-center/news/115/The-Kingdom-Of-Saudi-Arabia-Passes-New-Tourism-Law-To-
https://mt.gov.sa/about/media-center/news/115/The-Kingdom-Of-Saudi-Arabia-Passes-New-Tourism-Law-To-
https://mt.gov.sa/about/media-center/news/115/The-Kingdom-Of-Saudi-Arabia-Passes-New-Tourism-Law-To-
https://mt.gov.sa/about/media-center/news/115/The-Kingdom-Of-Saudi-Arabia-Passes-New-Tourism-Law-To-
https://edition.cnn.com/travel/article/saudi-arabia-diriyah/index.html
https://edition.cnn.com/travel/article/saudi-arabia-diriyah/index.html
https://rsth.info/

SOCIAL TRENDS IN TRAVEL & TOURISM EMPLOYMENT 2024

Acknowledgements

Social Trends in Travel & Tourism Employment: The
Impacts of Covid-19 was developed jointly by the World
Travel & Tourism Council (WTTC), Saudi Arabia’s Ministry
of Tourism and Oxford Economics.

Authors:

Christopher Imbsen
Vice President, Research & Sustainability
World Travel & Tourism Council

Nejc Jus
Director of Research
World Travel & Tourism Council

Chok Tsering
Research Analyst
World Travel & Tourism Council

Rebecca Whitehead
Sustainability Manager
World Travel & Tourism Council

Sarah Nelson
Senior Economist, Economics & Sustainability
Oxford Economics

Shilpita Mathews
Senior Economist, Economics & Sustainability
Oxford Economics

Editors:

Virginia Messina
Senior Vice President, Advocacy & Communications
World Travel & Tourism Council

Special thanks:

Alice Elliott, Writer, The Draft Writers
Andrew Currie, Designer, AC Creative

Photos:

Cover: Ketut Subiyanto, Pexels; P4: Shvetsa, Pexels; Elevate,
Unsplash; P5: STA Stock image platform; P6: DC Studio,
Shutterstock; P7: Ahmed Neeveen, Unsplash; P8: Abdulrahman
Alsharif, Ministry of Tourism, Saudi Arabia; P10: Bruno Brandao,
Pexels; P12: Olly, Pexels; P18: Linpaul Rodney, Unsplash; AminaFilkins,
Pexels; P19: Ministry of Tourism, Saudi Arabia; SmartPhotoLab,
Shutterstock; George Milton, Pexels; P24: RDNE, Pexels; Ruslana
Lurchenko, Shutterstock P26: Ono Kosuki, Pexels; P31: Christiann
Koepke, Unsplash; Peoplelmages-Yuri A, Shutterstock

)
WORLD
TRAVEL &

TOURISM
COUNCIL

The Voice of Travel & Tourism.

WTTC promotes sustainable growth for the Travel & Tourism
sector, working with governments and international institutions.
Council Members are the Chairs, Presidents and Chief Executives
of the world’s leading private sector Travel & Tourism businesses.
For more information, visit: WTTC.org

dabuudl 6)ljg

Ministry of Tourism

Kingdom of Saudi Arabia ( :

Saudi Arabia’s Ministry of Tourism, headed by His Excellency
Ahmed Al Khateeb, leads the Saudi Tourism ecosystem. The
Ministry sets the Kingdom’s tourism sector strategy and is
responsible for the development of policies and regulations,
developing human capital, gathering statistics, and attracting
investment. It works in partnership with the Saudi Tourism
Authority, which promotes Saudi Arabia as a global tourism
destination, and the Tourism Development Fund, which executes
the Ministry’s investment strategy by providing funding for the
sector’s development.

For more information, visit: MT.gov.sa

74

< 2

& OXFORD
E ECONOMICS

L.
Assisting WTTC to Provide Tools for Analysis, Benchmarking,
Forecasting and Planning. Oxford Economics is a leader in global
forecasting and quantitative analysis. Our worldwide client base
comprises more than 2,000 international corporations, financial
institutions, government organisations, and universities.
For more information, visit: OxfordEconomics.com

oy

Disclaimer: All data shown in tables and charts are Oxford Economics’ own data, except where otherwise stated and cited in footnotes, and are copyright
© Oxford Economics Ltd. The modelling and results presented here are based on information provided by third parties, upon which Oxford Economics has
relied in producing its report and forecasts in good faith. Any subsequent revision or update of those data will affect the assessments and projections shown.


http://WTTC.org
https://www.oxfordeconomics.com/
http://MT.gov.sa

il

 youo?

~ WORLD

. TRAVEL&
TOURISM
COUNCIL

,f /
i

| parsLershup W|th i . -;'. |
pu |
Lowdl o;l;g ‘b}

mustry of Tourisnily V¥ Syl
Klnédom of Saudi‘Atabia "

@) DO

BY ND



	_Ref153986079
	_Hlk144218388
	_Ref153531302
	_Ref154061868
	_Ref160700447
	_Ref153531395
	_Ref153531408
	_Ref161837203
	_Ref153531433
	_Ref157689804
	_Ref154063004
	_Ref153531488
	_Ref154046445
	_Ref153531513
	_Ref153531338
	_Ref160704177
	_Ref157766768
	_Ref157697665
	_Ref164083403
	_Ref153531846
	_Ref153987140
	_Ref157766801
	_Ref157697829
	_Hlk157698111
	_Ref153532122
	_Ref153532652
	_Ref154063525
	_Ref164084598
	_Ref153987213
	_Ref153531960
	_Ref160807528
	_Ref153531349
	_Ref160704970
	_Ref153532675
	_Ref153532685
	_Ref153532697
	_Ref161755170
	_Ref153532709
	_Ref161755224
	_Ref154045476
	_Ref158286035
	_Ref153545384
	Foreword 
	Executive Summary
	Travel & Tourism and society
	Travel & Tourism’s pandemic recovery
	Youth employment in Travel & Tourism
	Female employment in Travel & Tourism
	High wage jobs supported by Travel & Tourism
	Conclusions
	Glossary of terms
	Endnotes
	Acknowledgements 

